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FOREWORD

It is once again time to present the figures for yet another 
fantastic gaming year. In 2011, Activision replicated the suc-
cess of 2010 by once again launching a Call of Duty game that 
managed the rare feat of becoming the biggest entertainment 
launch of all time. Call of Duty: Modern Warfare 3 sold six and a 
half million copies in the U.S. and United Kingdom within 24 
hours of the game’s release. Last year also marked the return of 
a quintessential Battlefield title. Battlefield 3 is Electronic Arts’ 
biggest FPS launch ever, sold over eight million copies in its first 
month of release and is collectively the best selling game in the 
Nordic market. Both of these titles have proved to be particular-
ly popular among Nordic players.
Not to be overlooked are digitally distributed successes like 
Minecraft and Wordfeud. Minecraft’s success is well documented 
and the game was launched in its entirety in 2011. Wordfeud has 
been downloaded over 700 000 times and over a period sold 
3000 premium versions per day, of which 2000 were purchased 
by Swedes. Some of both Sweden’s and Finland’s largest game 
developers focus entirely on digital distributable games with al-
ternative business models. It is important to note that revenues 
from these business models; online games, mobile games and 
free-to-play are not included in the report.  
The physically distributed game sales experienced a drop 
compared to the year before in both value and volume. The 
decrease in reported sales could very likely be attributed to 
the difficulty of measuring the digital supply. We have not yet 
had the opportunity to fairly estimate the digital sales, but can 
safely say that it is growing at a faster rate than physical sales 
decline. For example, revenues for Valve’s digital distribution 
service Steam grew in turn by 100 percent for the seventh con-
secutive year. It should of course be mentioned that physical 
sales is still by far the largest, but the American trade associa-
tion ESA has previously estimated that digital sales account for 
over 24 percent of the entire United States. The Swedish Games 
Industry in the Game Developer Index 2010 previously reported 
that Swedish developers sell more games than ever before, 
many thanks to the development of digital distribution.
Further evidence showcasing the rising popularity of digital 
sales and the continued strong physical market can be seen in 
game sales for the PlayStation 3 and Xbox 360. Both consoles, 
where physical trading is strongest, sold more games than the 
previous year. PC, however, whose users purchase digitally to a 
greater extent, experienced a slight decrease in comparison.
With that said, it will hopefully not be too long before we can 
view the true strength of Nordic game sales with both digital 
and physical sales numbers.

Jacob Kroon

jacob.kroon@dataspelsbranschen.se
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Nordic game sales in 2011

Platform Volume 2011 Change in %  
vs 2010

value € 2011 Change vs  
2010 in %

Average price €

Nintendo DS 1 521 784 12,75% 49 312 314 1% 32,40

Nintendo 3DS 200 260 9 236 963 46,12

Nintendo Wii 1 442 749 -14,03% 60 653 619 -25% 42,04

PC 3 104 083 -16,46% 80 166 416 -17% 25,83

Playstation 2 395 835 -56,24% 6 206 001 -67% 15,68

Playstation 3 3 777 826 11,04% 174 141 575 1% 46,10

PSP 122 078 -38,25% 2 223 740 -56% 18,22

Xbox 360 2 177 071 2,24% 96 393 554 -6% 44,28

Total 12 741 686 -4,75% 478 334 183 -9,04% 38,16

PSP 
0,46%

Nintendo DS 
10,31%

Nintendo 3DS 
1,93%

Nintendo Wii 
12,68%

PC 
16,76%

Playstation 2 
1,30%

Playstation 3 
36,41%

xBox 360 
20,15%

Marketshare based on value
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Marketshare based on volume

The Nordic  
countries:

PSP 
1%

Nintendo DS 
11,9%

Nintendo 3DS 
1,6%

Nintendo Wii 
11,3%

PC 
24,4%

Playstation 2 
3,1%

Playstation 3 
29,7%

xBox 360 
17%

Sweden Norway Denmark Finland
Game sales per divided by: Volume  (%) 34 22 24 20

Value       (%) 35 24 22 19

Population 9 415 570 4 920 305 5 560 628 5 375 276

GDP per capita, Euro/PPP 30 100 43 700 30 400 28 300

Economic Growth (%) 5,7 0,3 1,7 3,6

Inflation rate (%) 1,9 2,3 2,2 1,7

Unemployment rate (%) 8,4 3,5 7,4 8,4

Currency 1 SEK = 0.112€ 1 NOK = 0.130€ 1 DKK = 0.135€ Euro

VAT 25% 25% 25% 23%
Source: Figures from the Nordic Council. Currency fetched from XE Universal Currency Converter as of 31/1 2012
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Game sales in Sweden, 2011

Platform Volume 2011 Change in %  
vs 2010

value € 2011 Change vs  
2010 in %

Average price €

Nintendo DS 416 621 -7,54% 13 392 037 -15% 32,14

Nintendo 3DS  79 527 - 3 384 515 42,56

Nintendo Wii 497 575 -17,22% 21 407 648 -26% 43,02

PC 1 190 555 -20,88% 32 200 515 -18% 27,05

Playstation 2 106 581 -59,99% 1 557 407 -72% 14,61

Playstation 3 1 063 102 6,33% 50 197 962 -4% 47,22

PSP 35 478 -39,27% 705 477 -57% 19,89

Xbox 360 1 009 499 2,48% 45 031 293 -6% 44,61

Total 4 398 938 -9,60% 167 876 854 -12,211% 38,16

Game sales in Denmark, 2011

Platform Volume 2011 Change in %  
vs 2010

value € 2011 Change vs  
2010 in %

Average price €

Nintendo DS 483 521 39,90% 14 391 625 28% 29,76

Nintendo 3DS 37 633 - 1 745 052 - 46,37

Nintendo Wii 405 316 -19,48% 14 972 220 -33% 36,94

PC 823 598 -16,64% 20 113 458 -20% 24,42

Playstation 2 76 141 -60,28% 1 108 199 -69% 14,55

Playstation 3 872 810 28,75% 38 501 053 12% 44,11

PSP 20 756 -57,50% 399 004 -67% 19,22

Xbox 360 293 291 11,33% 12 176 627 -5% 41,52

Total 3 013 066 -0,19% 103 407 238 -6,61% 34,32
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Game sales in Norway, 2011

Platform Volume 2011 Change in %  
vs 2010

value € 2011 Change vs  
2010 in %*

Average price €

Nintendo DS 453 808 13,49% 16 274 047 -2% 35,861

Nintendo 3DS 54 951 - 2 826 491 - 51,436

Nintendo Wii 246 391 -13,27% 11 799 169 -20% 47,888

PC 553 017 -14,22% 15 203 433 -18% 27,492

Playstation 2 53 669 -61,25% 629 183 -79% 11,723

Playstation 3 977 615 -4,39% 47 849 598 -11% 48,945

PSP 15 056 -53,70% 272 436 -72% 18,095

Xbox 360 430 853 -9,30% 20 921 917 -14% 48,559

Total 2 785 359 -7,07% 115 776 275 -12,15% 41,566

Game sales in Finland, 2011

Platform Volume 2011 Change in %  
vs 2010

value € 2011 Change vs  
2010 in %

Average price €

Nintendo DS 167 834 9,27% 5 254 605 0% 31,31

Nintendo 3DS 28 149 - 1 280 904 - 45,50

Nintendo Wii 293 467 1,31% 12 474 583 -13% 42,51

PC 536 913 -7,15% 12 649 010 -8% 23,56

Playstation 2 159 444 -48,22% 2 911 212 -56% 18,26

Playstation 3 864 298 23,12% 37 592 963 14% 43,50

PSP 50 788 -12,34% 846 823 -30% 16,67

Xbox 360 443 428 9,29% 18 263 716 2% 41,19

Total 2 544 321 1,97% 91 273 816 -0,96% 35,87
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		  Nintendo 3DS game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 79 527 40% 54 951 27% 37 633 19% 28 149 14%

Value (€) 3 384 515 37% 2 826 491 30% 1 745 052 19% 1 280 904 14%

		  Nintendo Wii game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 497 575 35% 246 391 17% 405 316 28% 293 467 20%

Value (€) 21 407 648 35% 11 799 169 19% 14 972 220 25% 12 474 583 21%

		  PS2 game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 106 581 27% 53 669 14% 76 141 19% 159 444 40%

Value (€) 1 557 407 25% 629 183 10% 1 108 199 18% 2 911 212 47%

		  Nintendo DS game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 416 621 27% 453 808 30% 483 521 32% 167 834 11%

Value (€) 13 392 037 27% 16 274 047 33% 14 391 625 29% 5 254 605 11%

Total game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 4 398 938 34% 2 785 359 22% 3 013 066 24% 2 544 321 20%

Value (€) 167 876 854 35% 115 776 275 24% 103 407 238 22% 91 273 816 19%

		  PC game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 1 190 555 38% 553 017 18% 823 598 27% 536 913 17%

Value (€) 32 200 515 40% 15 203 433 19% 20 113 458 25% 12 649 010 16%

Total Nordic sales volume: 1 521 784 units value: € 49 312 314
Market share of total Nordic sales: 10,31%

Total Nordic sales volume: 12 741 686 units value: € 478 334 183

Total Nordic sales volume: 200 260 units value: € 9 236 963
Market share of total Nordic sales: 1,93%

Total Nordic sales volume: 1 442 749 units value: € 60 653 619
Market share of total Nordic sales: 12,68%

Total Nordic sales volume: 395 835 units value: € 6 206 001
Market share of total Nordic sales: 1,30%

Total Nordic sales volume: 3 104 083 units value: €80 166 416
Market share of total Nordic sales: 16,76%
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		  PS3 game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 1 063 102 28% 977 615 26% 872 810 23% 864 298 23%

Value (€) 50 197 962 29% 47 849 598 27% 38 501 053 22% 37 592 963 22%

		  XBox360 game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 1 009 499 46% 430 853 20% 293 291 14% 443 428 20%

Value (€) 45 031 293 47% 20 921 917 22% 12 176 627 12% 18 263 716 19%

In Finland, there are significantly fewer number of games 
purchased for all mobile devices compared to other Nordic 
countries. This could maybe attributed to local companies 
such as Nokia and Rovio which have to a greater extent 
embraced the mobile market. On the Nordic market for 
handheld consoles Playstation Portable’s game sales are 
down nearly 40 percent compared to last year. This is partly a 
sign that consumers are awaiting the followup to the device, 
Playstation Vita, which is released in 2012. However, there 
is still a strong interest in portable gaming and sales of the 
Nintendo DS rose in 2011, thanks largely to Norwegian and 
Danish consumers. It is also in Norway, as well as in Sweden 

that Nintendo’s successor to the DS - Nintendo 3DS - received 
its warmest reception. Fresh reports on sales of the console 
have been largely positive.

There have long been fewer games sold per console for 
the Nintendo Wii compared to its competitors. There has 
thus been sold a significant number of Wii consoles, but 
fewer games for each. Game sales for Nintendo’s motion-
controlled unit dropped in all markets except Finland. Just 
in time for Christmas 2012, Nintendo plans to release its 
new console: Wii U – which is sure to usher in a new outlook 
across the gaming landscape.

		  PSP game sales in Nordic, 2011

Sweden Share Norway Share Denmark Share Finland Share

Volume 35 478 29% 15 056 12% 20 756 17% 50 788 42%

Value (€) 705 477 32% 272 436 12% 399 004 18% 846 823 38%

As earlier stated, the technically stronger consoles have seen an increase in game sales. In Swe-
den there is a tight battle between PlayStation 3 and Xbox 360, while Sony’s console is gaining 
ground in neighboring countries. There are twice as many games for the PS3 sold, and in Den-
mark the platform’s market share has increased by nearly 29 percent.

Total Nordic sales volume: 3 777 826 units value: € 174 141 575
Market share of total Nordic sales: 36,41%

Total Nordic sales volume: 2 177 071 units value: € 96 393 554
Market share of total Nordic sales: 20,15%

Total Nordic sales volume: 122 078 units value: € 2 223 740
Market share of total Nordic sales: 0,46%
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NORDIC MULTIFORMAT
TITLE GENRE PEGI

1 BATTLEFIELD 3 Shooter 16

2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18

3 FIFA 12 Sport 3

4 THE ELDER SCROLLS V: SKYRIM RPG 18

5 FIFA 11 Sport 3

6 THE SIMS 3 Simulation 12

7 CALL OF DUTY: BLACK OPS Shooter 18

8 LEGO STAR WARS 3: THE CLONE WARS Platform 7

9 NHL 12 Sport 16

10 ASSASSINS CREED: REVELATIONS Action 18

11 LEGO PIRATES OF THE CARIBBEAN Platform 7

12 L.A. NOIRE Action 18

13 THE SIMS 3: PETS Simulation 12

14 BATTLEFIELD BAD COMPANY 2 Shooter 16

15 CRYSIS 2 Shooter 18

16 CALL OF DUTY : MODERN WARFARE 2 Shooter 18

17 NEW SUPER MARIO BROS DS Platform 3

18 SKYLANDERS: SPYROS ADVENTURE Adventure 7

19 ASSASSINS CREED: BROTHERHOOD Action 18

20 LEGO STAR WARS THE COMPLETE SAGA Platform 7

Swedish Warfare Gears up for a Power Shift.

Football and first-person shooter games (FPS) are po-
pular big sellers in the Nordic countries. Battlefield 3, FIFA 
12 and Call of Duty: Modern Warfare 3 occupy the top three 
positions in each country’s respective charts. Collectively 
DICE’s third iteration of the export success Battlefield pulls 
the longest straw. It is worth noting how the Nordic players, 
unlike their European and American counterparts seem to 
prefer the Swedish-developed Battlefield 3 ahead of the latest 
addition to the Call of Duty series. The Call of Duty franchise, 
by contrast, has the honor of occupying no less than three 
individual placements while Battlefield has to so far settle for 
two.

Sweden and Finland are two, by far, hockey obsessed 
nations where NHL 12 unsurprisingly, sits atop each country’s 
sales charts. In Finland, it is so much a preferred sport to 
the extent that it even sold better than FIFA 12. In the other 
nations, the swishing of blades on ice is trumped by studded 
shoes on grass. Lego, another pride of the Nordic region, 
have become a regular fixture on sales charts across the 
globe with games that borrow graphical and gaming points 

of inspiration from the Danish bricks. Both Star Wars 3: The 
Clone Wars and Pirates of the Caribbean have each received 
successful makeovers. Roleplay hungry players also make 
their mark on the list by traversing through snow-covered 
plains in the Viking-inspired The Elder Scrolls V: Skyrim, which 
resides in fourth place on the Nordic charts. The five-year 
long wait since the franchise’s last installment appears to 
have been worth the wait.

In Finland, Singstar Suomisuosikit has sung itself to a 
respectable fifth place, a local variant of the popular karaoke 
game. A sight that has become as common as World of 
Warcraft on the Nordic list, if if not more so, are the different 
iterations of The Sims series. The third part with its accompa-
nying expansions is the newest additions to the franchise’s 
revered history. A game series that has captivated the Nordic 
audience since its launch in 2000.

World of Warcraft, believe it or not, does not make it onto 
this years chart. However, one can say will almost certainty 
that things will look different next year, with the impending 
release of the expansion pack Mists of Pandaria. 
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SWEDEN MULTIFORMAT
TITLE GENRE PEGI

1 BATTLEFIELD 3 Shooter 16

2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18

3 FIFA 12 Sport 3

4 THE ELDER SCROLLS V: SKYRIM RPG 18

5 FIFA 11 Sport 3

6 LEGO STAR WARS 3: THE CLONE WARS Platform 7

7 NHL 12 Sport 16

8 THE SIMS 3 Simulation 12

9 CALL OF DUTY: BLACK OPS Shooter 18

10 L.A. NOIRE Action 18

11 ASSASSINS CREED: REVELATIONS Action 18

12 LEGO PIRATES OF THE CARIBBEAN Platform 7

13 THE SIMS 3: PETS Simulation 12

14 BATTLEFIELD BAD COMPANY 2 Shooter 16

15 STAR WARS: THE OLD REPUBLIC Online 16

16 CRYSIS 2 Shooter 18

17 CALL OF DUTY: MODERN WARFARE 2 Shooter 18

18 THE LEGEND OF ZELDA: SKYWARD SWORD Adventure 12

19 DRAGON AGE 2 RPG 18

20 ASSASSINS CREED: BROTHERHOOD Action 18

DENMARK MULTIFORMAT
TITLE GENRE PEGI

1 FIFA 12 Sport 3

2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18

3 BATTLEFIELD 3 Shooter 16

4 FIFA 11 Sport 3

5 THE ELDER SCROLLS V: SKYRIM RPG 18

6 CALL OF DUTY: BLACK OPS Shooter 18

7 THE SIMS 3 Simulation 12

8 JUST DANCE 3 Music 3

9 LEGO STAR WARS 3: THE CLONE WARS Platform 7

10 THE SIMS 3: PETS Simulation 12

11 ASSASSINS CREED: REVELATIONS Action 18

12 MARIO KART Racing 3

13 SKYLANDERS: SPYROS ADVENTURE Adventure 7

14 LEGO PIRATES OF THE CARIBBEAN Platform 7

15 NEW SUPER MARIO BROS DS Plattform 3

16 ZUMBA FITNESS Sport 3

17 JUST DANCE 2 Music 3

18 ASSASSINS CREED: BROTHERHOOD Action 18

19 L.A. NOIRE Action 18

20 GRAN TURISMO 5 Racing 3
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NORWAY MULTIFORMAT
TITLE GENRE PEGI

1 FIFA 12 Sport 3

2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18

3 BATTLEFIELD 3 Shooter 16

4 THE ELDER SCROLLS V: SKYRIM RPG 18

5 THE SIMS 3 Simulation 12

6 CALL OF DUTY: BLACK OPS Shooter 18

7 L.A. NOIRE Action 18

8 ASSASSINS CREED: REVELATIONS Action 18

9 LEGO STAR WARS 3: THE CLONE WARS Platform 7

10 FIFA 11 Sport 3

11 LEGO PIRATES OF THE CARIBBEAN Platform 7

12 NEW SUPER MARIO BROS DS Platform 3

13 SKATE 3 Sport 16

14 CRYSIS 2 Shooter 18

15 BATTLEFIELD BAD COMPANY 2 Shooter 16

16 RED DEAD REDEMPTION Action 18

17 THE SIMS 3: PETS Simulation 12

18 CARS 2 Racing 3

19 FOOTBALL MANAGER 2012 Sport 3

20 NEED FOR SPEED: THE RUN Racing 12

FINLAND MULTIFORMAT
TITLE GENRE PEGI

1 BATTLEFIELD 3 Shooter 16

2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18

3 NHL 12 Sport 16

4 THE ELDER SCROLLS V: SKYRIM RPG 18

5 SINGSTAR SUOMISUOSIKIT Music 3

6 FIFA 12 Sport 3

7 CALL OF DUTY: BLACK OPS Shooter 18

8 THE SIMS 3 Simulation 12

9 NHL 11 Sport 16

10 LEGO STAR WARS 3: THE CLONE WARS Platform 7

11 BATTLEFIELD BAD COMPANY 2 Shooter 16

12 LITTLEBIGPLANET 2 Plattform 7

13 FIFA 11 Sport 3

14 LEGO PIRATES OF THE CARIBBEAN Adventure 7

15 L.A. NOIRE Action 18

16 CALL OF DUTY : MODERN WARFARE 2 Shooter 18

17 LEGO BATMAN Plattform 7

18 CRYSIS 2 Shooter 18

19 LEGO STAR WARS THE COMPLETE SAGA Platform 7

20 SKATE 3 Sport 16
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NORDIC PC
TITLE GENRE PEGI

1 BATTLEFIELD 3 Shooter 16

2 THE SIMS 3 Simulation 12

3 THE SIMS 3: PETS Simulation 12

4 CALL OF DUTY: MODERN WARFARE 3 Shooter 18

5 THE ELDER SCROLLS V: SKYRIM RPG 18

6 STAR WARS: THE OLD REPUBLIC Online 16

7 THE SIMS 3: LATE NIGHT Simulation 12

8 WORLD OF WARCRAFT: CATACLYSM Online 12

9 THE SIMS 3: THE GENERATIONS Simulation 12

10 FOOTBALL MANAGER 2012 Sport 3

SWEDEN PC
TITLE GENRE PEGI

1 BATTLEFIELD 3 Shooter 16
2 STAR WARS: THE OLD REPUBLIC Online 16
3 THE SIMS 3: PETS Simulation 12
4 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
5 THE SIMS 3 Simulation 12
6 THE ELDER SCROLLS V: SKYRIM RPG 18
7 WORLD OF WARCRAFT: CATACLYSM Online 12
8 STARCRAFT II: WINGS OF LIBERTY Strategy 16
9 THE SIMS 3: THE GENERATIONS Simulation 12
10 THE SIMS 3: LATE NIGHT Simulation 12

NORWAY PC
TITLE GENRE PEGI

1 THE SIMS 3 Simulation 12
2 BATTLEFIELD 3 Shooter 16
3 FOOTBALL MANAGER 2012 Sport 3
4 THE SIMS 3: PETS Simulation 12
5 THE SIMS 3: LATE NIGHT Simulation 12
6 THE ELDER SCROLLS V: SKYRIM RPG 18
7 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
8 THE SIMS 3: THE GENERATIONS Simulation 12
9 THE SIMS 3: AMBITIONS Simulation 12
10 STAR WARS: THE OLD REPUBLIC Online 16

DENMARK PC
TITLE GENRE PEGI

1 BATTLEFIELD 3 Shooter 16
2 THE SIMS 3: PETS Simulation 12
3 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
4 THE SIMS 3 Simulation 12
5 FOOTBALL MANAGER 2012 Sports 3
6 THE ELDER SCROLLS V: SKYRIM RPG 18
7 THE SIMS 3: THE GENERATIONS Simulation 12
8 THE SIMS 3: LATE NIGHT Simulation 12
9 STAR WARS: THE OLD REPUBLIC Online 16
10 WORLD OF WARCRAFT: CATACLYSM Online 12

FINLAND PC
TITLE GENRE PEGI

1 BATTLEFIELD 3 Shooter 16
2 THE ELDER SCROLLS V: SKYRIM RPG 18
3 ANGRY BIRDS Puzzle
4 STAR WARS: THE OLD REPUBLIC Online 16
5 THE SIMS 3: PETS Simulations 12
6 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
7 THE SIMS 3 Simulations 12
8 THE SIMS 3: LATE NIGHT Simulations 12
9 THE SIMS 3: THE GENERATIONS Simulations 12
10 WORLD OF WARCRAFT: CATACLYSM Online 3

Three is the Magic Number

Nordic players cannot get enough of Battlefield, The Sims, Call 
of Duty and World of Warcraft in its various versions. In second 
place, The Sims 3 proves that being old doesn’t affect staying 
power; the game topped the charts in 2009.

In the absence of any recently released World of Warcraft expan-
sions the number three has proved to have some magic signifi-
cance: Battlefield 3, The Sims 3 and Call of Duty: Modern Warfare 
3 are bunched together at the top. Star Wars: The Old Republic 
– BioWare’s challenger to World of Warcraft – slots in after The 
Elder Scrolls V: Skyrim and has the potential to be a long-running 
worthy challenger to Blizzard’s blockbuster MMO title. Finally, 
The Sims 3 consolidates its position as a Nordic giant success 
with no less than three expansion titles to the overall list.

No one is surprised that the retail version of Angry Birds 
makes it onto the local chart, the Finnish world-wide phenome-
non appears to have a strong domestic market. Otherwise, The 
Danes are warming up a little extra for the upcoming European 
Football Championship as Football Manager 2012 sits on the 
number four spot on the red and white list.
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NORDIC PS3 
TITLE GENRE PEGI

1 FIFA 12 Sport 3

2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18

3 BATTLEFIELD 3 Shooter 16

4 THE ELDER SCROLLS V: SKYRIM RPG 18

5 NHL 12 Sport 16

6 UNCHARTED 3: DRAKES DECEPTION Adventure 16

7 CALL OF DUTY: BLACK OPS Shooter 18

8 L.A. NOIRE Action 18

9 ASSASSINS CREED: REVELATIONS Action 18

10 LITTLEBIGPLANET 2 Platform 7

SWEDEN PS3
TITLE GENRE PEGI

1 FIFA 12 Sport 3
2 BATTLEFIELD 3 Shooter 16
3 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
4 NHL 12 Sport 16
5 THE ELDER SCROLLS V: SKYRIM RPG 18
6 UNCHARTED 3: DRAKES DECEPTION Adventure 16
7 L.A. NOIRE Action 18
8 FIFA 11 Sport 3
9 ASSASSINS CREED: REVELATIONS Action 18
10 LITTLEBIGPLANET 2 Platform 7

NORWAY PS3
TITLE GENRE PEGI

1 FIFA 12 Sport 3
2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
3 BATTLEFIELD 3 Shooter 16
4 THE ELDER SCROLLS V: SKYRIM RPG 18
5 L.A. NOIRE Action 18
6 UNCHARTED 3: DRAKES DECEPTION Adventure 16
7 ASSASSINS CREED: REVELATIONS Action 18
8 CALL OF DUTY: BLACK OPS Shooter 18
9 LITTLEBIGPLANET 2 Platform 7
10 SKATE 3 Sport 16

DENMARK PS3
TITLE GENRE PEGI

1 FIFA 12 Sports 3
2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
3 BATTLEFIELD 3 Shooter 16
4 CALL OF DUTY: BLACK OPS Shooter 18
5 FIFA 11 Sports 3
6 ASSASSINS CREED: REVELATIONS Action 18
7 GRAN TURISMO 5 Racing 3
8 THE ELDER SCROLLS V: SKYRIM RPG 18
9 UNCHARTED 3: DRAKES DECEPTION Adventure 16
10 L.A. NOIRE Action 18

FINLAND PS3
TITLE GENRE PEGI

1 NHL 12 Sports 12
2 BATTLEFIELD 3 Shooter 16
3 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
4 LITTLEBIGPLANET 2 Plattform 7
5 SINGSTAR SUOMISUOSIKIT Music Games 12
6 FIFA 12 Sports 3
7 GRAN TURISMO 5 Racing 3
8 UNCHARTED 3: DRAKES DECEPTION Adventure 16
9 NHL 11 Sports 12
10 THE ELDER SCROLLS V: SKYRIM RPG 18

Football Fever

The latest iteration in the FIFA series stands unchallenged at 
the summit of the Nordic charts. Both Uncharted 3: Drake’s 
Deception and LittleBigPlanet 2, both feature as platform 
exclusives.

FIFA 12 quenches the thirst of football mad PS3 owners and 
takes the top spot in all countries, except Finland where hockey 
has traditionally been stronger. The Finns are also characterized 
by their affection for Sackboy and his friends in LittleBigPlanet 2, 
which slots into the number four spot. They have also purcha-
sed most PS3-exclusive titles, which in addition to the above 
includes Suomisousikit Singstar, Gran Turismo 5 and Uncharted 3: 
Drake’s Deception.
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NORDIC XBOX 360 
TITLE GENRE PEGI

1 CALL OF DUTY: MODERN WARFARE 3 Shooter 18

2 BATTLEFIELD 3 Shooter 16

3 FIFA 12 Sport 3

4 THE ELDER SCROLLS V: SKYRIM RPG 18

5 GEARS OF WAR 3 Shooter 18

6 NHL 12 Sport 16

7 L.A. NOIRE Action 18

8 CALL OF DUTY: BLACK OPS Shooter 18

9 ASSASSINS CREED: REVELATIONS Action 18

10 FIFA 11 Sport 3

SWEDEN XBOX 360
TITLE GENRE PEGI

1 FIFA 12 Sport 3
2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
3 BATTLEFIELD 3 Shooter 16
4 THE ELDER SCROLLS V: SKYRIM RPG 18
5 NHL 12 Sport 16
6 GEARS OF WAR 3 Shooter 18
7 FIFA 11 Sport 3
8 L.A. NOIRE Action 18
9 ASSASSINS CREED: REVELATIONS Action 18
10 CALL OF DUTY: BLACK OPS Shooter 18

NORWAY XBOX 360
TITLE GENRE PEGI

1 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
2 FIFA 12 Sport 3
3 BATTLEFIELD 3 Shooter 16
4 THE ELDER SCROLLS V: SKYRIM RPG 18
5 GEARS OF WAR 3 Shooter 18
6 CALL OF DUTY: BLACK OPS Shooter 18
7 ASSASSINS CREED: REVELATIONS Action 18
8 L.A. NOIRE Action 18
9 FORZA MOTORSPORT 4 Racing 3
10 SKATE 3 Sport 16

DENMARK XBOX 360
TITLE GENRE PEGI

1 FIFA 12 Sports 3
2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
3 BATTLEFIELD 3 Shooter 16
4 THE ELDER SCROLLS V: SKYRIM RPG 18
5 FIFA 11 Sports 3
6 CALL OF DUTY: BLACK OPS Shooter 18
7 ASSASSINS CREED: REVELATIONS Action 18
8 L.A. NOIRE Action 18
9 GEARS OF WAR 3 Shooter 18
10 ASSASSINS CREED: BROTHERHOOD Action 18

FINLAND XBOX 360
TITLE GENRE PEGI

1 NHL 12 Sports 12
2 CALL OF DUTY: MODERN WARFARE 3 Shooter 18
3 BATTLEFIELD 3 Shooter 16
4 THE ELDER SCROLLS V: SKYRIM RPG 18
5 NHL 11 Sports 12
6 GEARS OF WAR 3 Shooter 18
7 FORZA MOTORSPORT 4 Racing 3
8 FIFA 2012 Sports 3
9 L.A. NOIRE Action 18
10 BATTLEFIELD BAD COMPANY 2 Shooter 16

Duty Calls all the Way to the Top

Military FPS stands unchallenged as Xbox 360 owners’ first 
choice with Call of Duty: Modern Warfare 3 at number one 
closely followed by Battlefield 3. Third person shooter Gears 
of Wars 3 is the sole console exclusive. 

Xbox 360’s bestsellers are similar in many respects to the PS3, 
except that ball sports have to make way for intense first-per-
son shooters set in realistic milieus. The national lists are charac-
terized among themselves by similar sales, with small decisive 
margins between placements. Console owners have in larger 
numbers preferred Call of Duty to Battlefield. So it is thanks to 
PC gamers that DICE’s multiplayer party takes home first place 
in the Nordic multi-format charts.
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NORDIC NINTENDO WII 
TITLE GENRE PEGI

1 NEW SUPER MARIO BROS Platform 3

2 MARIO KART Racing 3

3 THE LEGEND OF ZELDA: SKYWARD SWORD Adventure 12

4 JUST DANCE 3 Music 3

5 ZUMBA FITNESS Sport 3

6 JUST DANCE 2 Music 3

7 SUPER MARIO GALAXY 2 Platform 3

8 SKYLANDERS: SPYROS ADVENTURE Adventure 7

9 LEGO STAR WARS 3: THE CLONE WARS Platform 7

10 DONKEY KONG: COUNTRY RETURNS Platform 3

SWEDEN NINTENDO WII
TITLE GENRE PEGI

1 THE LEGEND OF ZELDA: SKYWARD SWORD Adventure 12
2 NEW SUPER MARIO BROS Platform 3
3 MARIO KART Racing 3
4 LEGO STAR WARS 3: THE CLONE WARS Platform 7
5 JUST DANCE 3 Music 3
6 DONKEY KONG: COUNTRY RETURNS Platform 3
7 SKYLANDERS: SPYROS ADVENTURE Adventure 7
8 SUPER MARIO GALAXY 2 Platform 3
9 LEGO PIRATES OF THE CARIBBEAN Platform 7
10 JUST DANCE 2 Music 3

NORWAY NINTENDO WII
TITLE GENRE PEGI

1 THE LEGEND OF ZELDA: SKYWARD SWORD Adventure 12
2 NEW SUPER MARIO BROS Platform 3
3 MARIO KART Racing 3
4 ZUMBA FITNESS Sport 3
5 DONKEY KONG: COUNTRY RETURNS Platform 3
6 SUPER MARIO GALAXY 2 Platform 3
7 MARIO & SONIC: AT OLYMPIC GAMES 

LONDON 2012
Sports 3

8 SKYLANDERS: SPYROS ADVENTURE Adventure 7
9 LEGO STAR WARS 3: THE CLONE WARS Platform 7
10 LEGO PIRATES OF THE CARIBBEAN Platform 7

DENMARK NINTENDO WII
TITLE GENRE PEGI

1 JUST DANCE 3 Music 3
2 JUST DANCE 2 Music 3
3 ZUMBA FITNESS Sports 3
4 NEW SUPER MARIO BROS Platform 3
5 MARIO KART Racing 3
6 SKYLANDERS: SPYROS ADVENTURE Adventure 7
7 JUST DANCE Music 3
8 WII FIT PLUS Sports 3
9 SUPER MARIO GALAXY 2 Platform 3
10 FIFA 12 Sports 3

FINLAND NINTENDO WII
TITLE GENRE PEGI

1 MARIO KART Racing 3
2 NEW SUPER MARIO BROS Platform 3
3 WII FIT PLUS Sports 3
4 ZUMBA FITNESS Sports 3
5 SUPER MARIO GALAXY 2 Platform 3
6 THE LEGEND OF ZELDA: SKYWARD SWORD Adventure 12
7 WII PARTY Party 3
8 MARIO & SONIC:  

AT OLYMPIC GAMES LONDON 2012
Sports 3

9 LEGO STAR WARS THE COMPLETE SAGA Platform 3
10 DONKEY KONG: COUNTRY RETURNS Platform 3

Classic Franchises are up to Scratch

Nintendo proves as usual that the Wii is the console where 
first-party games dominate.

Besides dance and fitness games Skylanders: Spyros Adventure 
and Lego Star Wars 3: The Clone Wars, the only third-party games 
on the charts. New Super Mario Bros Wii keeps its top spot, Mario 
Kart gets second place and this year’s new hit, The Legend of Zel-
da: Skyward Sword puts the cult series in third place. Nintendo’s 
console has long been blessed with big seller that unlike most 
game titles have sold very well over time. Zelda’s cult status is at 
its highest in Sweden and Norway, where the game has steadily 
climbed and topped the country’s respective charts. In Finland, 
it slots in sixth place whilst it falters in Denmark, where players 
prefer games with dance elements.
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NORDIC NINTENDO DS
TITLE GENRE PEGI

1 NEW SUPER MARIO BROS Platform 3

2 POKEMON WHITE VERSION RPG 3

3 MARIO KART Racing 3

4 POKEMON BLACK VERSION RPG 3

5 LEGO STAR WARS 3: THE CLONE WARS Platform 7

6 LEGO PIRATES OF THE CARIBBEAN Platform 7

7 THE SMURFS Adventure 3

8 CARS 2 Racing 3

9 LEGO NINJAGO Platform 7

10 LEGO STAR WARS THE COMPLETE SAGA Platform 3

SWEDEN NINTENDO DS
TITLE GENRE PEGI

1 NEW SUPER MARIO BROS Platform 3
2 POKEMON WHITE VERSION RPG 3
3 POKEMON BLACK VERSION RPG 3
4 MARIO KART Racing 3
5 LEGO STAR WARS 3: THE CLONE WARS Platform 7
6 LEGO PIRATES OF THE CARIBBEAN Platform 7
7 LEGO STAR WARS THE COMPLETE SAGA Platform 3
8 LEGO BATMAN Platform 7
9 LITTLEST PET SHOP 3:  

BIGGEST STARS PURPLE
Simulation 3

10 LITTLEST PET SHOP 3: BIGGEST STARS PINK Simulation 3

NORWAY NINTENDO DS
TITLE GENRE PEGI

1 NEW SUPER MARIO BROS Platform 3
2 POKEMON BLACK VERSION RPG 3
3 POKEMON WHITE VERSION RPG 3
4 MARIO KART Racing 3
5 LEGO STAR WARS 3: THE CLONE WARS Platform 7
6 CARS 2 Racing 3
7 LEGO PIRATES OF THE CARIBBEAN Platform 7
8 CAPTAIN SABERTOOTH  

AND THE TRIALS BY FIRE
Adventure 3

9 KNERTEN GETS MARRIED Adventure 3
10 LEGO STAR WARS THE COMPLETE SAGA Platform 3

DENMARK NINTENDO DS
TITLE GENRE PEGI

1 NEW SUPER MARIO BROS Platform 3
2 MARIO KART Racing 3
3 THE SMURFS Others 3
4 LEGO STAR WARS 3: THE CLONE WARS Platform 7
5 POKEMON WHITE VERSION RPG 3
6 LEGO NINJAGO Platform 7
7 POKEMON BLACK VERSION RPG 3
8 CARS 2 Racing 3
9 LEGO PIRATES OF THE CARIBBEAN Platform 7
10 LEGO BATMAN Platform 7

FINLAND NINTENDO DS
TITLE GENRE PEGI

1 NEW SUPER MARIO BROS Platform 3
2 POKEMON WHITE VERSION RPG 3
3 POKEMON BLACK VERSION RPG 3
4 MARIO KART Racing 3
5 MARIO VS. DONKEY KONG 3:  

MINI-LAND MAYHEM
Platform 3

6 SUPER MARIO 64 Platform 3
7 THE SIMS 3 Simulation 12
8 MARIO & SONIC: AT OLYMPIC WINTER GAMES Sports 3
9 LEGO BATMAN Platform 7
10 LEGO NINJAGO Platform 7

Mario, Pokemon and Lego Conquer Scandinavia

Three beloved gaming franchises continue to impress.

The Nintendo DS original of New Super Mario Bros retains the top 
position across all countries charts. An impressive achievement for 
a game that was released back in 2006. Mario’s go-kart racing conti-
nues to perform gloriously even in portable format, but has to bow 
to the Japanese pocket monsters. A game series that has become 
a natural presence on western charts are the Lego games, which on 
the Nordic DS charts has no less than four  representatives in the 
top ten. Two games based on children’s films are in places seven 
and eight: Cars 2 and The Smurfs. In Norway, it is still popular with 
games based on beloved children’s books. The figures in Knerten 
Gets Married are created by Anne-Cath Vestly; and Captain Saber-
tooth and the Trials by Fire is based on the author Terje Formoes 
works on the eponymous captain.
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NORDIC NINTENDO 3DS 
TITLE GENRE PEGI

1 SUPER MARIO 3D LAND Platform 3

2 MARIO KART 7 Racing 3

3 THE LEGEND OF ZELDA: OCARINA OF TIME Adventure 12

4 RAYMAN 3D Platform 7

5 LEGO STAR WARS 3: THE CLONE WARS Platform 7

6 NINTENDOGS AND CATS - GOLDEN RETRIEVER Simulation 3

7 FIFA 12 Sport 3

8 LEGO PIRATES OF THE CARIBBEAN Platform 7

9 CARS 2 Racing 3

10 PILOTWINGS RESORT Simulation 3

SWEDEN 3DS
TITLE GENRE PEGI

1 SUPER MARIO 3D LAND Platform 3
2 THE LEGEND OF ZELDA: OCARINA OF TIME Adventure 12
3 MARIO KART 7 Racing 3
4 RAYMAN 3D Platform 7
5 LEGO STAR WARS 3: THE CLONE WARS Platform 7
6 RABBIDS 3D Platform 3
7 NINTENDOGS AND CATS -  

GOLDEN RETRIEVER
Simulation 3

8 LEGO PIRATES OF THE CARIBBEAN Platform 7
9 PILOTWINGS RESORT Simulation 3
10 PUZZLE BOBBLE UNIVERSE Puzzle 3

NORWAY 3DS
TITLE GENRE PEGI

1 SUPER MARIO 3D LAND Platform 3
2 MARIO KART 7 Racing 3
3 THE LEGEND OF ZELDA: OCARINA OF TIME Adventure 12
4 LEGO STAR WARS 3: THE CLONE WARS Platform 7
5 RAYMAN 3D Platform 7
6 CARS 2 Racing 3
7 NINTENDOGS AND CATS -  

GOLDEN RETRIEVER
Simulation 3

8 FIFA 12 Sport 3
9 LEGO PIRATES OF THE CARIBBEAN Platform 7
10 PILOTWINGS RESORT Simulation 3

DENMARK 3DS
TITLE GENRE PEGI

1 SUPER MARIO 3D LAND Platform 3
2 MARIO KART 7 Platform 3
3 LEGO STAR WARS 3: THE CLONE WARS Platform 7
4 RAYMAN 3D Platform 7
5 FIFA 2012 Sports 3
6 THE LEGEND OF ZELDA: OCARINA OF TIME Adventure 12
7 LEGO PIRATES OF THE CARIBBEAN Platform 7
8 NINTENDOGS AND CATS -  

GOLDEN RETRIEVER
Simulations 3

9 SKYLANDERS: SPYROS ADVENTURE Adventure 7
10 THE SIMS 3: PETS Simulations 12

FINLAND 3DS
TITLE GENRE PEGI

1 SUPER MARIO 3D LAND Platform 3
2 THE LEGEND OF ZELDA: OCARINA OF TIME Adventure 12
3 MARIO KART 7 Racing 3
4 RAYMAN 3D Platform 7
5 NINTENDOGS AND CATS -  

GOLDEN RETRIEVER
Simulations 3

6 LEGO STAR WARS 3: THE CLONE WARS Platform 7
7 NINTENDOGS AND CATS -  

FRENCH BULLDOG
Simulations 3

8 PILOTWINGS RESORT Simulation 3
9 NINTENDOGS AND CATS - TOY POODLE Simulations 3
10 LEGO PIRATES OF THE CARIBBEAN Platform 7

The New Console Welcomes Familiar Faces

The follow-up to the Nintendo DS was released in Europe on 
March 25, 2011 and offered among other features Stereosco-
pic 3D effects without the use of 3D glasses.

Although it was released as late as November 18, Super Mario 
Land 3D rose to the top spot. In second place we find Mario 
Kart 7 which, in addition to cementing the series’ popularity, 
also indicate that sales picked up some time after the console’s 
launch, when it became more widely known and the really big 
titles began to roll out. In third place, we find the 3D remake of 
cult classic The Legend of Zelda: Ocarina of Time. Otherwise, the 
charts are dominated by familiar franchises: Lego, Rayman, FIFA 
and Nintendogs.
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NORDIC PSP 
TITLE GENRE PEGI

1 FIFA 11 Sport 3

2 LITTLEBIGPLANET Platform 7

3 GRAN TURISMO Racing 3

4 RATCHET & CLANK SIZE MATTERS Action 7

5 LEGO STAR WARS 3: THE CLONE WARS Platform 7

6 LEGO PIRATES OF THE CARIBBEAN Platform 7

7 SECRET AGENT CLANK Action 7

8 DAXTER Action 7

9 GTA: CHINATOWN WARS Action 18

10 FIFA 12 Sport 3

SWEDEN PSP
TITLE GENRE PEGI

1 FIFA 11 Sport 3
2 BUZZ! THE MASTER QUIZ Music 7
3 LITTLEBIGPLANET Platform 7
4 LEGO STAR WARS 3: THE CLONE WARS Platform 7
5 LEGO PIRATES OF THE CARIBBEAN Platform 7
6 GRAN TURISMO Racing 3
7 DISSIDIA 012: FINAL FANTASY RPG 12
8 RATCHET & CLANK SIZE MATTERS Action 7
9 GTA: CHINATOWN WARS Action 18
10 JAK & DAXTER: THE LOST FRONTIER Adventure 12

NORWAY PSP
TITLE GENRE PEGI

1 FIFA 11 Sport 3
2 GRAN TURISMO Racing 3
3 LITTLEBIGPLANET Platform 7
4 RATCHET & CLANK SIZE MATTERS Action 7
5 FINAL FANTASY : DISSIDIA RPG 12
6 BUZZ! THE ULTIMATE MUSIC QUIZ Music 7
7 JAK & DAXTER: THE LOST FRONTIER Adventure 12
8 GTA: LIBERTY CITY STORIES Action 18
9 LEGO PIRATES OF THE CARIBBEAN Platform 7
10 BUZZ! THE MASTER QUIZ Music 7

DENMARK PSP
TITLE GENRE PEGI

1 FIFA 11 Sports 3
2 FIFA 12 Sports 3
3 GTA: CHINATOWN WARS Action 18
4 LITTLEBIGPLANET Platform 7
5 GRAN TURISMO Racomg 3
6 LEGO STAR WARS 3: THE CLONE WARS Platform 7
7 FIFA STREET 2 Sports 3
8 LEGO PIRATES OF THE CARIBBEAN Platform 7
9 TOY STORY 3 Adventure 7
10 ASSASSINS CREED - BLOODLINES Action 18

FINLAND PSP
TITLE GENRE PEGI

1 LITTLEBIGPLANET Platform 7
2 PURSUIT FORCE Racing 3
3 DAXTER Action 7
4 RATCHET & CLANK SIZE MATTERS Action 7
5 GRAN TURISMO Racing 3
6 SECRET AGENT CLANK Action 7
7 ATV OFFROAD FURY PRO Racing 3
8 RIDGE RACER Racing 3
9 LEGO PIRATES OF THE CARIBBEAN Platform 7
10 LEGO STAR WARS 3: THE CLONE WARS Platform 7

Portable Football Works Best for Sony’s Portable Device

Unlike the PS3, half of the titles are Sony’s own.

Sales have been slower on the PSP than for other formats, 
which among other things is further highlighted with FIFA 11 
still in top spot, whilst FIFA 12 comes in at number 10.  
Otherwise it’s all about Lego, which features prominently here 
as well as familiar chart representatives such as Gran Turismo 
and LittleBigPlanet. There is a difference between the charts 
across the different countries. In Denmark FIFA 12 can be found 
in second place (football fever here too). In Sweden and Nor-
way, the Buzz games are popular and Final Fantasy Dissidia nest-
les nicely into the latter’s fifth place. In Finland, racing is popular 
and in addition to Gran Turismo; Pursuit Force, ATV Offroad Fury 
Pro and Ridge Racer are represented.
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Sales by PEGI
Computer games with adult content continue 
to remain popular, although games with an age 
classification of 7 gained market share in 2011.

Pan-European Game Information (PEGI) is a 
rating system that was established in 2003 to help 
European parents make informed decisions when 
purchasing videogames. Age classification labeling 
talks about a game’s suitability and reveals nothing 
about the difficulty level or quality of a game.

For more information:
www.pegi.info, www.pegionline.eu

Share:	 28%

Share:	 11 % 

Share:	 17% 

Share:	 16% 

Share:	 20% 

OTHERS
Share:	 8 %

NINTENDO DS
Pegi % Share

3 66.72%

7 21.42%

12 5.25%

16 0.56%

18 0.32%

OTHERS 5.73%

 
NINTENDO WII

Pegi % Share

3 51.13%

7 19.57%

12 13.78%

16 2.92%

18 0.85%

OTHERS 11.76%

 

PC
Pegi % Share

3 16.83%

7 2.94%

12 32.89%

16 21.70%

18 18.61%

OTHERS 7.03%

PS 2
Pegi % Share

3 34.15%

7 11.19%

12 13.07%

16 6.28%

18 28.25%

OTHERS 31,58 %

 
PS 3

Pegi % Share

3 19.04%

7 12.15%

12 10.27%

16 21.76%

18 32.33%

OTHERS 4.46%

 

PSP
Pegi % Share

3 29.42%

7 30.94%

12 16.07%

16 8.95%

18 9.76%

OTHERS 4.86%

XBOX 360
Pegi % Share

3 18.13%

7 5.57%

12 12.59%

16 20.92%

18 37.75%

OTHERS 5.04%

 
 

NINTENDO 3DS	
Pegi % Share No. of titles

3 53.06% 37

7 24.26% 29

12 17.58% 22

16 1.14% 10

18 0 % 0

OTHERS 3.97% 12
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Game sales by genre, Nordic 2011
What genres do Nordic players prefer? Here we list their respective market shares and the most 
popular games within each.

To ascertain the type of games that are popular within a certain geographic area and time span, 
sales per genre is an excellent gauge to look closely at.

Genre Share (%) 1. 2. 3.

ACTION 14,61% Assassins Creed:  
Revelations

L.A. Noire Batman: Arkham City 

ADVENTURE 6,84% Skylanders:  
Spyro's Adventure 

Uncharted 3:  
Drake's Deception 

The Legend of Zelda:  
Skyward Sword 

EDUTAINMENT 2,29% The Smurfs Rio Dora the Explorer  
Saves the Mermaid 

FIGHTING 1.48% Fight Night Champion  Tekken 6 EA Sports MMA

MUSIC 3.86% Just Dance 3 Guitar Hero:  
Warriors of Rock 

Singstar Soumisuoskit 

ONLINE 5,96% Star Wars:  
The Old Republic 

World of Warcraft:  
Cataclysm 

World of Warcraft

PARTY 1,24% Kinect Adventures  Buzz  
The Ultimate Music Quiz 

Wii Party 

PLATFORM 10,55% Lego Pirates of  
the Carribean

Lego Star Wars 3:  
The Clone Wars 

Super Mario 3D Land 

PUZZLE 1.00% Mario vs Donkey Kong 3: 
Mini-Land Mayhem 

Angry Birds: Rio Pixeline 10:  
Hotel Skrottenborg 

RACING 7,17% MARIO KART Need for Speed: The Run Forza Motorsport 4 

RPG 6,36% The Elder Scrolls V:  
Skyrim 

Dragon Age 2 Pokemon White

SHOOTER 14,05% Battlefield 3 Call of Duty:  
Modern Warfare 3 

Crysis 2 

SIMULATIONS 7,92% The Sims 3  The Sims 3: Pets The Sims 3: Late Night 

SPORTS 12,36% FIFA 12  NHL 12 Zumba Fitness

STRATEGY 3,03% StarCraft 2: Wings of Liberty  Shogun 2: Total War Heroes of Might & Magic VI 

OTHERS 1.28%
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Sweden 2011
Genre Share Top Seller

ACTION 13,98% L.A. NOIRE

ADVENTURE 6,44% THE LEGEND OF ZELDA: 
SKYWARD SWORD

EDUTAINMENT 1.94% THE SMURFS

FIGHTING 1.34% TEKKEN 6

MUSIC 3,38% JUST DANCE 3

ONLINE 8.75% STAR WARS: THE OLD 
REPUBLIC

PARTY 1.28% KINECT ADVENTURES

PLATFORM 9.60% LEGO STAR WARS 3:  
THE CLONE WARS

PUZZLE 0.62% MARIO VS. DONKEY KONG 3: 
MINI-LAND MAYHEM

RACING 6.26% MARIO KART

RPG 6.57% THE ELDER SCROLLS V: 
SKYRIM

SHOOTER 14,88% BATTLEFIELD 3

SIMULATIONS 7,50% THE SIMS 3

SPORTS 11.74% FIFA 12

STRATEGY 3.38% STARCRAFT II:  
WINGS OF LIBERTY

Denmark 2011
Genre Share Top Seller

ACTION 14,04% ASSASSINS CREED:  
REVELATIONS

ADVENTURE 7.20% SKYLANDERS:  
SPYROS ADVENTURE

EDUTAINMENT 2.66% THE SMURFS

FIGHTING 1.42% TEKKEN 6

MUSIC 5.25% JUST DANCE 3

ONLINE 4.05% STAR WARS:  
THE OLD REPUBLIC

PARTY 0.99% WII PARTY

PLATFORM 10.25% LEGO STAR WARS 3:  
THE CLONE WARS

PUZZLE 1.23% PIXELINE 10:  
HOTEL SKROTTENBORG

RACING 6.97% MARIO KART

RPG 5.51% THE ELDER SCROLLS V: 
SKYRIM

SHOOTER 12.93% CALL OF DUTY:  
MODERN WARFARE 3

SIMULATIONS 9.57% THE SIMS 3

SPORTS 12.89% FIFA 12

STRATEGY 3.82% STARCRAFT II:  
WINGS OF LIBERTY

Finland 2011
Genre Share Top Seller

ACTION 15,99% L.A. NOIRE

ADVENTURE 5.73% UNCHARTED 3: 
 DRAKES DECEPTION

EDUTAINMENT 1.08% RIO

FIGHTING 1.65% FIGHT NIGHT CHAMPION

MUSIC 5.01% SINGSTAR SUOMISUOSIKIT

ONLINE 5.68% STAR WARS:  
THE OLD REPUBLIC

PARTY 1.67% WII PARTY

PLATFORM 11.70% LEGO STAR WARS 3: 
 THE CLONE WARS

PUZZLE 1.22% ANGRY BIRDS: RIO

RACING 8.00% MARIO KART

RPG 6.25% THE ELDER SCROLLS V: 
SKYRIM

SHOOTER 14.04% BATTLEFIELD 3

SIMULATIONS 5.99% THE SIMS 3

SPORTS 12.89% NHL 12

STRATEGY 2.66% STARCRAFT II:  
WINGS OF LIBERTY

Norway 2011
Genre Share Top Seller

ACTION 14,92% ASSASSINS CREED:  
REVELATIONS

ADVENTURE 8.20% THE LEGEND OF ZELDA: 
SKYWARD SWORD

EDUTAINMENT 3.61% THE SMURFS

FIGHTING 1.62% TEKKEN 6

MUSIC 2.09% GUITAR HERO:  
WARRIORS OF ROCK

ONLINE 3.66% STAR WARS:  
THE OLD REPUBLIC

PARTY 1.04% BUZZ!  
THE ULTIMATE MUSIC QUIZ

PLATFORM 11.36% LEGO STAR WARS 3:  
THE CLONE WARS

PUZZLE 1.19% MARIO VS. DONKEY KONG 3: 
MINI-LAND MAYHEM

RACING 8.07% NEED FOR SPEED: THE RUN

RPG 6.99% THE ELDER SCROLLS V: 
SKYRIM

SHOOTER 13.87% CALL OF DUTY:  
MODERN WARFARE 3

SIMULATIONS 8.74% THE SIMS 3

SPORTS 12.33% FIFA 12

STRATEGY 1.98% STARCRAFT II:  
WINGS OF LIBERTY

OTHERS 2.36%

OTHERS 0.35%

OTHERS 1.21%

OTHERS 0.44%
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